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11 - 19 years
20 - 29 years
30- 39 years
40 - 49 years
50 - 64 years

65 + years

Female 07
Male 07

Income < 1500 Euro
Income 1500 - 2500 Euro

Income > 2500 Euro

B % Respondents E Index to Total Respondents

GfK Panel Services October 2008
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11 - 19 years
20 - 29 years
30- 39 years
40 - 49 years
50 - 64 years

65 + years

Flanders
Wallonia

Brussels

Female 07 48
Male 07

Income < 1500 Euro 43
Income 1500 - 2500 Euro 45
Income > 2500 Euro 35 84

B % Respondents ® Index to Total Respondents
Source : GfK Panel Services October 2008
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30- 39 years
40 - 49 years
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65 + years

Flanders
Wallonia

Brussels

Female 07
Male 07

106
104

Income < 1500 Euro 41
Income 1500 - 2500 Euro 40
Income > 2500 Euro 32

84

B % Respondents ® Index to Total Respondents
Source : GfK Panel Services October 2008
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How important is it that clothes/shoes are made wit
ecological and social damage, where biological cott
much as possible?

Nor important, nor
unimportant

Not (at all) Important

Source : GfK Panel Services October 2008
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11 - 19 years 30 55
20 - 29 years 42 76
30- 39 years 49 90
40 - 49 years 58 106
50 - 64 years 68 @
65 + years 69 @
Flanders 56 103
Wallonia 53 96
Brussels 55 99
Female 07 55 101
Male 07 55 99
Income < 1500 Euro 51 93
Income 1500 - 2500 Euro 54 99
Income > 2500 Euro 62 @

% Respondents

Source : GfK Panel Services October 2008
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n = 1.043 persons
Source: Goodies monitor
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1. Avallability of the right size 4.42
2. Quality of the clothes 4.33
3. Price 4.24
4. Friendliness of staff 4.09
5. Helpfulness of staff 3.94
6/7. Extensive collection 3.86
6/7. Special offers 3.86
8. Expertise of staff 3.63
9. Store ambiance 3.62
10. Clear presentation 3.60
11. Presence of latest fashion 3.30
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2. Inno |-(,

3. Springfield | -(,.

4, Esprit | -(,'

5.  Mexx | -(

6.  New Look | -("

7. Hunkemoller |-("

8.  Vero Moda |-(*

9. Lola&liza |-(-

10. M&S Mode | -(.

11/12.H&M |-(,

11/12.WE |-(,

13/14.Etam ] -(+.

13/14.9BC ] -(+.

15. Mango | -(++

16. Damart e

17. Zara | -(

18. Promo Fashion | (*

19. Charles Vogele | (*

20. Cool Cat | ('

21. Veritas | (-

22. Makro | (-

23. New Yorker | (-

24.  Carrefour | (.

25. Hema
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