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Ruim 3 miljoen Belgen staan open voor 
verantwoorde consumptie
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n = 1.043 persons
Source: Goodies monitor
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1.          Availability of the right size 4.42
2.          Quality of the clothes 4.33
3.          Price 4.24
4.          Friendliness of staff 4.09
5.          Helpfulness of staff 3.94
6/7.       Extensive collection 3.86
6/7.       Special offers 3.86
8.          Expertise of staff 3.63
9.          Store ambiance 3.62
10.        Clear presentation 3.60
11.        Presence of latest fashion 3.30
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-(.-1.       C&A
2.       Inno
3.       Springfield
4.       Esprit
5.       Mexx
6.       New Look
7.       Hunkemöller
8.       Vero Moda
9.       Lola & Liza
10.     M&S Mode
11/12.H&M
11/12.WE
13/14.Etam
13/14.JBC
15.     Mango
16.     Damart
17.     Zara
18.     Promo Fashion
19.     Charles Vögele
20.     Cool Cat
21.     Veritas
22.     Makro
23.     New Yorker
24.     Carrefour
25.     Hema
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1.       Damart
2.       Esprit
3.       Hunkemöller
4.       Mexx
5.       Promo Fashion
6.       M&S Mode
7/8.    C&A
7/8.    JBC
9.       Inno
10.     Springfield
11.     WE
12/13.Vero Moda
12/13.Lola & Liza
14.     New Look
15.     Etam
16/17.Charles Vögele
16/17.Veritas
18.     Mango
19.     Zara
20.     H&M
21.     Cool Cat
22.     Hema
23.     New Yorker
24.     Carrefour
25.     Makro �(+�
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-(��1.       Damart
2.       Esprit
3/4.    Hunkemöller
3/4.    Mexx
5.       M&S Mode
6.       Springfield
7.       Inno
8.       Promo Fashion
9.       C&A
10.     JBC
11/12.WE
11/12.Lola & Liza
13.     Vero Moda
14.     Veritas
15.     Etam
16.     Mango
17.     Charles Vögele
18.     New Look
19.     Zara
20.     Cool Cat
21.     H&M
22.     New Yorker
23.     Hema
24.     Carrefour
25.     Makro
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1.       C&A 1.       C&A
2.       H&M 2.       H&M
3.       Promo Fashion 3.       JBC
4.       New Look 4.       Makro
5.       Vero Moda 5.       Promo Fashion
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1/2.    Esprit 1.       Esprit
1/2.    Inno 2.       Mexx
3.       Mexx 3.       Inno
4.       Vero Moda 4.       WE
5.       New Look 5.       H&M
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1.       Damart 1.       Mexx
2.       Esprit 2.       Esprit
3.       Mexx 3.       Damart
4.       Hunkemöller 4/5.    Inno
5.       Inno 4/5.    C&A
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1/2.    Mexx 1/2.    Esprit
1/2.    Esprit 1/2.    Mexx
3.       Inno 3.       WE
4.       Mango 4.       Springfield
5.       Hunkemöller 5.       Inno
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1. (1)

2. (2/3)

3. (8)

4. (2/3)
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3. (4)
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